
Best Practice No.1 

Title:- Covid 19 Vaccination Camp for Students and Senior Citizens 

Context:- During the covid 19 most of the people have been affected very badly in terms of health and 

money. In order to rejubinate their working efficiency and stimulating their immunating power the 

vaccination camp was conducted in the college premises. 

Objectives:- 

1. To increase the immunity power of the students and senior citizens. 

2. To remove the fear psychology from the mind of the students and senior citizens. 

Practice:- Considering the pandemic situation and to secure the health of the students, the free Covid19 

vaccination camp was organized in collaboration with Primary Health Center, Karanjvihare, Chakan. 

The camp was supervised by the both medical staff of health center and academic satff of the college. 

Obstacles Faced:- 

1. The more number of people would have been vaccinated if the logistic support provided to the senior 

citizens. 

2. The problem faced is below 18 year students couldn't be vaccinated. 

Impact:- 

1. The Vaccination drive helped the students and senior citizens to lead prospericy and healthy life 

during pandemic. 

2. The students who have completed 2 doses of Covid 19 can attend the physical lectures in the college. 

      

  

 

 

 



Best Practices No. 02 

 

Title:- Beti Bachao Beti Padhao campaign 

 

Context- It is the awareness campaign organized by the college through street plays performed in 

many squares of Chakan. The government policy for Women Empowerment thinks the spread of 

‘Beti Bachao Beti Padhao’ idea upto the grassroot level. 

  

Objectives:- 

1. To stop female Infanticide and to enhance female literacy 

2. To support the government policy by organizing ‘Beti Bachao and Beti Padhao’ campaign on 

village level 

 

Practice:- 

The campaign was organized by the college staff and students. In this campaign students prepared 

a street-play on ‘Beti Bachao Beti Padhao’ theme and performed in once in a month on Thursady 

(Weekly Market Day) in traffic squares of the town to spread awareness among the public. 

 

Obstacles:- 

1. Some of the audience from the market could not view the entire play due to their hurry 

2. The sound of traffic and vehicles disturbed the performance at some time. 

 

Impact:- 

1. About 300-400 market goers (mostly women) watched each performance and reacted to it 

positively by cheers, assents and clippings. 

2. Meeting the students and perform afterwards, many people praised them and then idea as well 

as performances. 

                    
    

 

            
      


